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Χρηματοδότηση 
• Το παρόν εκπαιδευτικό υλικό έχει αναπτυχθεί στα πλαίσια 

του εκπαιδευτικού έργου του διδάσκοντα. 

• Το έργο «Ανοικτά Ακαδημαϊκά Μαθήματα στο Οικονομικό 
Πανεπιστήμιο Αθηνών» έχει χρηματοδοτήσει μόνο τη 
αναδιαμόρφωση του εκπαιδευτικού υλικού.  

• Το έργο υλοποιείται στο πλαίσιο του Επιχειρησιακού 
Προγράμματος «Εκπαίδευση και Δια Βίου Μάθηση» και 
συγχρηματοδοτείται από την Ευρωπαϊκή Ένωση (Ευρωπαϊκό 
Κοινωνικό Ταμείο) και από εθνικούς πόρους. 
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Άδειες Χρήσης 

• Το παρόν εκπαιδευτικό υλικό υπόκειται σε άδειες 
χρήσης Creative Commons.  

 

3 



 
Food Security  και  παγκόσμια 

ευημερία. Αναλύοντας τις διεθνείς 
αλυσίδες παραγωγής στη βιομηχανία 

τροφίμων 
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Food Security: Εισαγωγή  

• Το Food Security αποτελεί κύρια επιδίωξη 
παγκόσμιας ευημερίας με την υιοθέτηση των  
Βιώσιμων Στόχων Ανάπτυξης  (Sustainable 
Development Goals- SDGs)στα πλαίσια της 
μετά- 2015 αναπτυξιακής ατζέντας του ΟΗΕ.   

 

9/12/2014 
Athens University of Economics and 

Business 
2 



Food Security: Εισαγωγή  

• Οι σύγχρονες πολυεθνικές επιχειρήσεις 
ελέγχουν σημαντικό κομμάτι της παγκόσμιας 
παραγωγής τροφίμων και ποτών μέσα από 
ένα πολυδαίδαλο  δίκτυο αλυσίδων αξίας.   
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Food Security: Εισαγωγή  

• Το θέμα της παρουσίασης εστιάζει στην 
ανάλυση της σχέση μεταξύ Πολυεθνικών 
Επιχειρήσεων και  Food Security  και εξηγεί 
πόσο καθοριστικός είναι ο ρόλος των 
Πολυεθνικών επιχειρήσεων  για τη μελλοντική 
επάρκεια  τροφίμων  ποιοτικά και ποσοτικά 
μέσω βιώσιμων διεθνών επενδύσεων. 
Μελέτη περίπτωσης : Η σοκολάτα!! 
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Do we have enough food? 

• The world has ample food.  

• Yet a billion of people go hungry, while 
another billion over-consume.  

• Food systems are under severe stress due to 
climate change, global population increase 
reaching 9 billion in 2050, an observed diet 
shift to animal products and continuous 
resource degradation.  
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Famine in the world 

• From Africa and Asia to Latin America and 
the Near East, there are 805 million people in 
the world who do not get enough food to 
lead a normal, active life. 

 

 

 
Source: http://www.wfp.org/content/hunger-map-2014 
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Multinational Corporations 

• Major stakeholders in the achievement of 
sustainable investment and growth in the 
agro-food sector globally are Multinational 
Corporations (MNCs).  MNCs lead global value 
chains and thus play a determining role in 
food security globally.  
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Definitions: Food Security 

• The World Food Summit of 1996 defined food 
security as existing “when all people at all 
times have access to sufficient, safe, nutritious 
food to maintain a healthy and active life”.  

• (http://www.who.int/trade/glossary/story028/en/) 

  

 

9/12/2014 
Athens University of Economics and 

Business 
10 



Food Security 

• Food security is built on three pillars: 

• Food availability: sufficient quantities of food 
available on a consistent basis. 

• Food access: having sufficient resources to 
obtain appropriate foods for a nutritious diet. 

• Food use: appropriate use based on 
knowledge of basic nutrition and care, as well 
as adequate water and sanitation. 

 

(http://www.who.int/trade/glossary/story028/en/) 
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Food security not the same around the 
globe 

• The  2014 Global Food Security Index (GFSI) reflects 
that although FS is a global issue has distinctive 
regional characteristics:  “For example, reduced Quality 
& Safety pulled down scores in Central & South 
America and in Asia & Pacific, both of which were hurt 
by reduced diet diversification. 

•  By contrast, Europe and MENA experienced declines in 
their Availability scores, owing to more limited food 
supplies in both regions, tightening public expenditure 
on agricultural research and development (R&D) in 
Europe, and higher volatility of agricultural production 
in MENA”.    

(See, http://foodsecurityindex.eiu.com/Index/Overview) 
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TOP Food and Beverages (F&B) MNCs 

• The top 100 F&B MNCs  account for one third of 
production and more than one half of the 
technological activities of the world’s food and 
beverage industry.  

• Active in all aspects of GVCs they internationalize their 
R&D, they have extensive production networks  and  
they collaborate closely with their suppliers by 
providing,  developing  and exchanging information, 
products and services.   
 

• http://www.foodengineeringmag.com/ext/resources/Issues/2013-9/Top100List1.pdf 

• Filippaios, F., Papanastassiou, M., Pearce, R. and Rama, R. (2009), “New forms of organisation among the 
world's 100 largest food and  beverages multinationals”, Research Policy, 38, 6, pp. 1032-1043. 
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Top 100 food and beverages companies 
(September 2013 | Food Engineering | www.foodengineeringmag.com) 
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From Frost and Sullivan  
(http://www.slideshare.net/FrostandSullivan/mega-trends-review-growth-strategy-optimization-in-the-global-food-beverage-industry-value-

chain) 
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Source: http://anh-europe.org/news/nestle-ethics-called-into-question-as-it-plans-to-develop-medical-food-range 9/12/2014 
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Source: http://convergencealimentaire.info/ 
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Source: http://convergencealimentaire.info 
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Source: http://supermarketnews.com/top-25-global-food-retailers-2013 
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Source: http://corporate.walmart.com/our-story/our-business/locations/ 

Walmart 
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Global Value Chains 

Source: http://unctad.org/en/PublicationsLibrary/wir2013_en.pdf 
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Food Value Chains 
(source: http://www.fao.org/fileadmin/templates/esa/Papers_and_documents/WP_13_05_Gomez_Ricketts.pdf) 
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Food Value Chains 
(source: http://www.fao.org/fileadmin/templates/esa/Papers_and_documents/WP_13_05_Gomez_Ricketts.pdf) 
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Chocolate Facts 

• Demand for cocoa is predicted to rise by 30% by 2020. 
• Steady growth over the last hundred years has 

transformed the chocolate confectionary market into 
an $80bn a year global industry.  

• Around 3.5 million tonnes of cocoa are produced each 
year. But rising incomes in emerging markets like India 
and China, combined with anticipated economic 
recovery in the rich North, have led to industry 
forecasts of a 30% growth in demand to more than 4.5 
million tonnes by 2020. 

 
Source: http://www.theguardian.com/sustainable-business/fairtrade-partner-
zone/chocolate-cocoa-production-risk 
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Source: http://www.icco.org/statistics/other-statistical-data.html 
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Μεγαλύτεροι παραγωγοί κακάο 
 

Source: http://www.confectionerynews.com/Commodities/The-future-of-cocoa-growing-Emerging-markets 9/12/2014 
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Source: http://lt.makechocolatefair.org/temos/cocoa-prices-and-income-farmers 

Πωλήσεις σοκολάτας- πολυεθνικές σοκολάτας 
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Μεγαλύτεροι καταναλωτές σοκολάτας 
Source: http://www.consultancy.uk/news/530/kpmg-swiss-and-brits-largest-chocolate-consumers 

9/12/2014 
Athens University of Economics and 

Business 
30 



Source: Gilbert, C.L , Value chain analysis and market power in commodity processing with 
application to the cocoa and coffee sectors, Commodity Market Review, 2007-2008, FAO 9/12/2014 
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Από το κακάο  στο ψυγείο μας 



Nutella® 

Source: http://www.oecd.org/dac/aft/MappingGlobalValueChains_web_usb.pdf 9/12/2014 
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The Nutella® Facts 

• 250,000 tons of Nutella® are sold in 75 countries each year. Though 
Ferrero International SA, the company that produces the spread, is based 
in Italy, they have nine global factories: five in Europe, one in Russia, one 
in North America, two in South America, and one in Australia.  

• What's most amazing about the OECD report is just how many countries 
are suppliers of Nutella® ingredients. The hazelnuts come from Turkey, 
cocoa from Nigeria, palm oil from Malaysia, sugar mainly from Brazil (but 
also from Europe) and the vanilla flavor from China. 

• Nutella® is then sold in 75 countries through sales offices. 
• The location of production is close to final markets where Nutella® is in 

high demand (Europe, North America, South America and Oceania). 
 
 
Read more: 
 http://www.businessinsider.com/nutella-map-2013-12#ixzz3Kq1CzaMu 
http://www.oecd.org/dac/aft/MappingGlobalValueChains_web_usb.pdf 
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Source: http://lt.makechocolatefair.org/temos/cocoa-prices-and-income-farmers 
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Corporate Social Responsibility and 
F&B MNCs 

• Taking into consideration the strong position of MNCs  and their 
GVCs is not surprising that their role and commitment to fortifying 
sustainable solutions for FS  has been questioned.  

• In response to such concerns we do observe that   many of the top 
100 F&B MNCs have launched their own initiatives in an effort to 
address such concerns.  

• For example, in April 2014 PepsiCo accepted the Voluntary 
Guidelines on the Responsible Governance of Tenure or there was 
recent  pledge by   Kelloggs, Nestle  and others to stop targeting 
children in advertisements of unhealthy food.  
 
 
 
 
 

• See, http://www.soschildrensvillages.org.uk/news/charity-blog/will-the-g8-food-security-alliance-benefit-africa2019s-small-farmers. 
•  See, http://www.fao.org/news/story/en/item/224619/icode/ 
• See, http://www.smartcompany.com.au/marketing/42505-nestle-coke-and-other-big-brands-say-they-ll-stop-advertising-junk-food-to-

kids-by-2018.html# 
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2015 Trends in Food According to 
Innova Market Insights 
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