
Scott McCloud 

in his book 

‘Understanding 

Comics’ 

defines comics as:

“sequential art”. 

The purpose of using 

sequential art is to help 

readers develop empathy 

through dramatic narration 

and illustration. 

BUSINESS AND COMICS



Comics are now a well established tool in the education and 

training field. Using sequential art, more commonly known as 

comic strips shows learners the larger picture. 

Through a visual portrayal of thoughts, sounds, actions, and 

ideas, training materials are turned into effective lessons that 

keep people engaged.

Health Application – Diet Foods



Why comics in business? 

Telling a product story in a graphic style -- using characters as part of 

their story -- helps people inside your company understand 

realistically how their products and services will be used. 

More important, graphic narratives offer a glimpse at potential issues 

that staff and customers will encounter when using and getting 

support for products or services.



Comic’s in advertising

Using comics in advertising 

is an old strategy that may 

be on the verge of a revival, 

thanks in part to the rising 

popularity of graphic novels.

Comic strips in advertising 

peaked in popularity in the 

1930's and 1940's, catering 

largely to people whose 

grasp of English was poor, 

but could follow the actions 

of comic strip characters.

http://konkykru.com/e.advertising.html
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PANELS

TEMPLATES

GUTTERS

CAPTIONS

BALLOONS

http://informationgoddess.ca/Comics&Grap

hicNovels/Draw_Comics.pdf

COMIC’S 

COMPONENTS

COMIC’S COMPONENTS



A weekly (and weakly funny) comic about IT outsourcing, written by Sandeep Sood and 
drawn by Aron Bothman. www.doubtsource.com

http://sandeepsood.com/
mailto:aron@bigcirclemedia.com
http://www.doubtsource.com/


A weekly (and weakly funny) comic about IT outsourcing, written by Sandeep 

Sood and drawn by Aron Bothman. www.doubtsource.com

http://sandeepsood.com/
mailto:aron@bigcirclemedia.com
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Photo comics

Photo comics are a modern form of 

comics that are being increasingly 

used as tools for advertising, learning, 

and enhancing business 

communications. 

They are used to communicate, 

discuss, and critique issues in 

business ethics and social issues in 

management. 

The strengths of the photo comics 

include crossing cultural barriers, 

understanding the complexity of 

individual decision-making and 

organizational influences, and the 

universality of dilemmas and values. 
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Μπορείτε να 

διηγηθείτε 

μια ιστορία, 

με μια μόνο 

εικόνα ! 
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Photos in ADVERTISING

https://gr.pinterest.com/pin/257760778643119618/
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Photo comics in ADVERTISING

https://gr.pinterest.com/pin/257760778643119618/



https://gr.pinterest.com/search/pins/?q=does%20she%20...%20or%20doesn%27t%20she%20miss%20clair

ol&rs=typed&term_meta[]=does%20she%20...%20or%20doesn%27t%20she%20miss%20clairol%7Ctyped



Photos in ADVERTISING



Photos in ADVERTISING

Είναι αδικία να 

μην μπορώ 

εγώ να 

χρησιμοποιήσ

ω την σειρά 

QUEEN της 

KYANA

Αχ Θεέ μου, 

πότε θα 

τελειώσουμε 

με αυτόν τον 

COVID-19 ν’ 

αρχίσουν πάλι 

οι εξαγωγές; 



Photos in ADVERTISING



Photos in ADVERTISING

Ποιο είναι 

το μυστικό 

μου;

H σειρά 

SUPERBLOD 

της KYANA !!!



Photos in ADVERTISING



https://gr.pinterest.com/pin/633387436580152/



Photo comics in ADVERTISING

▪ Kyana 

▪ Hairstyles 

▪ Kyana hairstyles 

▪ Men hairstyles 

▪ Women hairstyles 

▪ Hair 

▪ Hair color 

▪ Hair coloring

▪ Hair color ideas 

▪ Hair color ideas for brunettes 

▪ Hair color ideas for blondies 

▪ Brunette 

▪ Blondie 

Photo search in Pinterest / Google photos

▪ Haircare

▪ Haircare tips

▪ Haircare tips for dry hair

▪ Haircare tips for natural hair

▪ Haircare products 

▪ Haircare packaging

▪ Haircare routine 

▪ Hair dye 

▪ Hair dye ideas

▪ Hair dye styles

▪ …



THE IMPORTANCE OF PHOTOS



Photo essays are most dynamic when you as the 

photographer care about the subject. 

Make your topic something in which 

you find interest.





For example, if you document a 

newborn’s first month, spend time with the 

family. Discover who the parents 

are, what culture they are from, 

whether they are upper or lower class. These 

factors will help you in planning out the 

type of shots you set up for 

your story.





After your research, you can 

determine the angle you want to take 

your story. The main factors of 

each story create an incredibly 

unique story.





Joy. Fear. Hurt. Excitement. The best way you can 

connect your photo essay with its audience is 

to draw out the emotions within the story and 

utilize them in your shots. This does not mean that 

you manipulate your audience’s emotions. You merely 

use emotion as a connecting point



• http://silberstudios.tv/videos/conflict-zone-photos-teru-kuwayama
• Uses semi functional Polaroids and toy camera 

(its the photographer not the camera that makes the photo)
• Looks for the counter narrative
• Has compassion for his subjects/ topics

http://silberstudios.tv/videos/conflict-zone-photos-teru-kuwayama


Visualize each shot of the story, 

or simply walk through the 

venue/place/event in your mind, you 

will want to think about the type 
of shots that will work best to 

tell your story.









• SUN

• ARTIFICIAL 

• REFLECTION

• GLOW



• Try to avoid posed photos. No Snapshots!

• Try to capture emotion. 

• Photograph faces not backs.

• Let your picture tell the story.

• Use different angles and perspectives.

• Avoid inanimate objects. Focus on people.

• Don’t forget the Rule of Thirds.

• The Decisive Moment 









but when add WORDS in your photos …

• You create multiple stories!

• Add more interesting about your products 

and services. 

• Add more dynamism in whole story.

and

• Add more excitement in whole story.







examples …



BLOG COMIC : http://alwaysright.comicgenesis.com/d/20070402.html

EXAMPLE 1: PHOTO COMIC

http://alwaysright.comicgenesis.com/d/20070402.html


BLOG COMIC : http://alwaysright.comicgenesis.com/d/20070402.html

EXAMPLE 2: PHOTO COMIC

http://alwaysright.comicgenesis.com/d/20070402.html


COMIC BASED WEBSITE

http://www.adcodiamond.com/panel2.htm

http://www.adcodiamond.com/panel2.htm


COMIC BASED stories

http://mutato-nomine.deviantart.com/art/Comics-Photoshop-action-39643547



Photo 

comics 

using 

video 

frames



A Softer World is a thrice weekly webcomic by Canadians Joey Comeau

and Emily Horne. It first came online on February 7, 2003.  The comic won 

the first Web Cartoonists' Choice Award for photographic webcomic in 

2008. It often appears in The Guardian. 

The importance of dialogue and image composition

http://en.wikipedia.org/wiki/Webcomic
http://en.wikipedia.org/wiki/Canadians
http://en.wikipedia.org/wiki/Joey_Comeau
http://en.wikipedia.org/wiki/February_7
http://en.wikipedia.org/wiki/2003
http://en.wikipedia.org/wiki/Web_Cartoonists%27_Choice_Award
http://en.wikipedia.org/w/index.php?title=Photographic_webcomic&action=edit&redlink=1
http://en.wikipedia.org/wiki/The_Guardian


A PHOTO NOVEL

http://prisonbrest.free.fr/html/index2.htm

http://prisonbrest.free.fr/html/index2.htm


http://www.melissaclifton.com/tutorial-comicbook.html

PHOTOSHOP PHOTO COMIC ART

PHOTOSHOP PHOTO COMIC ART

http://www.melissaclifton.com/tutorial-comicbook.html


http://www.trap17.com/index.php/photo-comic_t31873.html

PHOTOSHOP PHOTO COMIC ART

http://www.trap17.com/index.php/photo-comic_t31873.html


http://www.photoshoproadmap.com/Photoshop-blog/2007/09/13/give-your-photos-a-retro-comic-book-effect/

PHOTOSHOP PHOTO COMIC ART

http://www.photoshoproadmap.com/Photoshop-blog/2007/09/13/give-your-photos-a-retro-comic-book-effect


Photoshop Comic Art Effects

http://www.macmerc.com/articles/Graphics_Tips/209

http://www.macmerc.com/articles/Graphics_Tips/209


http://homepage.mac.com/krbishop/comiclife/PHOTOSHOP PHOTO COMIC ART

http://homepage.mac.com/krbishop/comiclife/


… ένα παράδειγμα photo comic 



http://www.photonovela.com/ 



http://www.photonovela.com/ 
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http://www.photonovela.com/ 



http://www.photonovela.com/ 



http://www.photonovela.com/ 



Coca-Cola Story / Concept / Story

1. Η ιδέα:
H Coca Cola είναι το αναψυκτικό που πρωταγωνιστεί στις στιγμές της καθημερινότητας 

μας.

2. Slogan:
Κάθε στιγμή, είναι στιγμή για Coca Cola.

3. Video: 

H ΛΟΛΑ ΚΑΙ Η COCA COLA

Η Λόλα είχε αντιληφθεί από ώρα ότι ένας εμφανίσιμος κύριος την παρακολουθούσε. 

Προσποιούμενη ότι διόρθωνε το κραγιόν, το επιβεβαίωσε διακριτικά.

Μόνη εδώ και λίγο καιρό, αποφάσισε να δοκιμάσει την τύχη της.

Σηκώθηκε αργά και σταθερά κοιτάζοντας προς το μέρος του. Ο άγνωστος έδειχνε να την 

προσέχει, διακριτικά. 

Σήκωσε το μπουκάλι της Coca-Cola που απολάμβανε και αποτελείωσε το δροσερό 

περιεχόμενό του.

Κρατώντας το μπουκάλι της Coca-Cola στο χέρι της, προχώρησε προς το τραπέζι του 

άγνωστου κυρίου. Καρφώνοντάς τον με το γεμάτο υποσχέσεις γαλαζοπράσινο βλέμμα 

της, άφησε το άδειο μπουκάλι στο τραπέζι του, και προχώρησε προς την τουαλέτα.

Ο άγνωστος εστίασε το βλέμμα του στο άδειο μπουκάλι, που είχε τραβήξει 

ολοκληρωτικά την προσοχή του. 

Είχε μείνει άραγε καθόλου Coca-Cola ή την ήπιε όλη η Λόλα; 
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Scene No.1

Title  H ΛΟΛΑ ΚΑΙ Η COCA-COLA: Page 1:

Shot No 1.

3. Sound: Ακούγεται ένας έντονος θόρυβος πολλών συζητήσεων, τις οποίες 

όμως δεν μπορεί ο ακροατής να ξεχωρίσει. Ο τόνος των ήχων είναι 

χαρούμενος / πολυάσχολος.

4. Setting: Εμπορικό κέντρο. Βρισκόμαστε σ’ ένα εμπορικό κέντρο. Γύρω από ένα 

τραπέζι κάθονται 3 όμορφες κοπέλες, μία ξανθιά και δύο μαυρομάλλες. 

Η ξανθιά έχει έντονα κόκκινα χείλια και πράσινα μάτια. Οι κοπέλες 

φαίνονται χαρούμενες και συζητούν μεταξύ τους χωρίς ν’ ακούγεται τι 

λένε. 

1. Dialogue: Δεν υπάρχει διάλογος. 

2. Camera: Η κάμερα αρχικά παρουσιάζει το μέρος με ένα μακρινό πλάνο, και στη 

συνέχεια επικεντρώνει σε μια παρέα 3 γυναικών. 

3. Sound: Συνεχίζει να ακούγεται ο θόρυβος των πολλών συζητήσεων, όμως 

είναι πολύ αδύνατος επιτρέποντας στον θεατή ν’ ακούει με άνεση τον 

διάλογο. .

4. Setting: Εμπορικό κέντρο. 

1. Dialogue: - Νομίζω ότι κάποιος μας παρακολουθεί. Για να το επιβεβαιώσω!

μμμ !  Ήμουν σίγουρη

2. Camera: Η κάμερα έχει εστιάσει στην ξανθιά η οποία με πρόσχημα την 

διόρθωση του κραγιόν της παρακολουθεί πίσω της έναν άνδρα που 

φαίνεται να μην αφήνει τις κοπέλες από τα μάτια του. Ο άνδρας 

φαίνεται στο καθρεφτάκι να τις κοιτάζει. 

Time: 00:00 – 00:03. Time: 00:03 – 00:07.Scene No.1 Shot No 2.



Εργαλεία για την οπτικοποίηση των μηνυμάτων

1. Επεξεργασία φωτογραφιών, σχεδιασμό γραφικών, 

banners, animation

2. Επεξεργασία video

3. Δημιουργία λιστών

https://www.befunky.com/

https://www.canva.com/

https://www.youtube.com/watch?v=YJ5mdUH8UgY

https://www.youtube.com/watch?v=vvsrWV4glvY

https://animoto.com/

https://www.youtube.com/watch?v=biQYsLLvggA

https://www.youtube.com/watch?v=T37Ux26XGy8

https://www.xo.gr/

https://www.bannersnack.com/

https://www.youtube.com/watch?v=0wiuO1kluoU

https://www.vrisko.gr/


