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Scott McCloud
INn his book

‘Understanding
Comics’

defines comics as:
“sequential art”.

The purpose of using
sequential art is to help
readers develop empathy
through dramatic narration
and illustration.



.......

Health Application — Diet Foods

Comics are now a well established tool in the education and
training field. Using sequential art, more commonly known as
comic strips shows learners the larger picture.

Through a visual portrayal of thoughts, sounds, actions, and
Ideas, training materials are turned into effective lessons that
keep people engaged.



@ 1998 Randy Glasbergen.
wan glaszbergen com

“That’s our new mission statement.”

Why comics in business?

Telling a product story in a graphic style -- using characters as part of
their story -- helps people inside your company understand
realistically how their products and services will be used.

More important, graphic narratives offer a glimpse at potential issues
that staff and customers will encounter when using and getting
support for products or services.



Comic’s in advertising

Using comics in advertising
IS an old strategy that may
be on the verge of a revival,
thanks in part to the rising
popularity of graphic novels.

Comic strips in advertising |
peaked in popularity in the | i S A, S ==

1930's and 1940's, catering | P DILCE J"‘ 11\ ~
largely to people whose ‘ i;izﬁl ")
grasp of English was poor,
but could follow the actions
of comic strip characters.
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http://konkykru.com/e.advertising.html
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COMIC’S COMPONENTS COM IC!S
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THERE HAS TO BE
SOMETHING SEXY
ABOUT OUR COMPANY
FOR THE PRESS KIT.

WE MAKE
SOFTWARE.

WHAT DO YOUu
WANT?

WO7'INTHNOS LENOa MW WLIENA W78 LOOZ

BESIDES, ISN'T IT YOUR N
JOB TO GET US ATTEN-
TION? THINK

YEAH, LIKE MAYBE

WE COULD WRITE A

LAME COMIC ABOUT A
OUTSOURCING.

A

MAYBE A
TOUCHING
CULIENT STORY
OR FUNNY
ANELCDOTE?

IF I HAD
ONE OF
THOSE, I
WOULDN'T
STILL BE
SINGLE.

WHY AM I STILL

SINGLE? I HAVE

AN iPHONE/

START SENDING
OouT MY RESUME.

A weekly (and weakly funny) comic about IT outsourcing, written by

drawn by


http://sandeepsood.com/
mailto:aron@bigcirclemedia.com
http://www.doubtsource.com/

QOutsourced

A weekly (and weakly funny) comic about IT outsourcing, written by
and drawn by


http://sandeepsood.com/
mailto:aron@bigcirclemedia.com
http://www.doubtsource.com/

Photo comics

Photo comics are a modern form of
comics that are being increasingly
used as tools for advertising, learning,
and enhancing business
communications.

They are used to communicate,

¥ aeevou ‘ . diSCUSS, and Critique ISSuUes In

- - business ethics and social issues in
management.

The strengths of the photo comics
Include crossing cultural barriers,
understanding the complexity of
individual decision-making and
organizational influences, and the
universality of dilemmas and values.




Photo comics In ADVERTISING
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Photo comics In ADVERTISING
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Photo comics In ADVERTISING
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Photo comics in ADVERTISING
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Photos in ADVERTISING

https://gr.pinterest.com/pin/257760778643119618/
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Theworldsmost  ¥45@:
elegant women rely on fgass |
['Oréal colour... o
rely on their salon.

MADE INTHE UNITED STATES
FROM THE FORMULAS OF

LOREAL

OF PARIS

https://gr.pinterest.com/pin/257760778643119618/



Does she...or doesnt she?

Does sho

yor doosnte she?
Y

-

e ateed by W .
e 2% B AT HAIR COLOR https://gr.pinterest.com/search/pins/?q=does%20she%?20...%200r%20doesn%27t%20she%20miss %20clair
MISS CLAIROL =& rrevioo onee w wons woses ter wis counor 0l&rs=typed&term_meta[]=does%20she%20...%200r%20doesn%27t%20she%20miss%20clairol%7Ctyped

BATH"®
NG TAINCT

1




Photos in ADVERTISING
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Photo comics in ADVERTISING

Photo search in Pinterest / Google photos

Kyana

Hairstyles

Kyana hairstyles

Men hairstyles

Women hairstyles

Hair

Hair color

Hair coloring

Hair color ideas

Hair color ideas for brunettes
Hair color ideas for blondies
Brunette

Blondie

Haircare

Haircare tips

Haircare tips for dry hair
Haircare tips for natural hair
Haircare products

Haircare packaging
Haircare routine

Hair dye

Hair dye ideas

Hair dye styles




THE IMPORTANCE OF PHOTOS
> PHOTOGRAPHY ESSAY TIPS




Photo essays are most dYNAMIC when you as the

photographer Cal'e about the S U bJ ECt

Make your topic something in which

you find interest



LOOKING FOR WHAT

DON'T SEE...




For example, if YOU document a

newborn’s first month, spend time with the

family. DISCOVGF who the parents
are, What CUIture they are from,

whether they are upper or lower class. These
factors will help you in planning out the

type Of ShOtS you set up for

your story.



LOOKING FOR STORIES THAT
HAVEN'T BEEN TOLD




3, FIND THE “REAL
STORY”

After your researCh you can

determine the angle you want to take

yOUF StO ry The main factors of

each story create an incredibly

unique story.



NOT AFRAID TO BE WHAT
YOU ARE PHOTOGRAPHING




4, EVERY DYNAMIC STORY IS BUILT
ON A SET OF CORE VALUES AND
EMOTIONS THAT TOUCH THE HEART
OF ITS AUDIENCE

Joy. Fear. Hurt. Excitement. The best way you can

con neCt your photo essay with its audience is

to draw out the EMOTIONS within the story and

utilize them in your shots. This does not mean that
you manipulate your audience’s emotions. You merely

use emotion as a COnneCting pOint
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http://silberstudios.tv/videos/conflict-zone-photos-teru-kuwayama
Uses semi functional Polaroids and toy camera

(its the photographer not the camera that makes the photo)
Looks for the counter narrative

Has compassion for his subjects/ topics



http://silberstudios.tv/videos/conflict-zone-photos-teru-kuwayama

9. PLAN YOUR SHOTS

Visualize each shot of the story,
or simply walk through the

venue/place/event in your mind, you
will want to think about the TY D€

Of SNOtS that will work best to

tell your story.



ENVIRONMENTAL
PORTRAITURE




2 SECOND PORTRAIT

- Y



2 MINUTE PORTRAIT




FEELING The




TIPS

Try to avoid posed photos. No Snapshots!
Try to capture emotion.

Photograph faces not backs.

Let your picture tell the story.

Use different angles and perspectives.
Avoid inanimate objects. Focus on people.
Don’t forget the Rule of Thirds.

The Decisive Moment




DON'T PHOTOGRAPH
BAQKS

‘ - l




FACES FOR




LET YOUR PICTURE

TELL A STORY

.....



but when add WORDS in your photos ...

* You create multiple stories!

« Add more interesting about your products
and services.

* Add more dynamism in whole story.
and

« Add more excitement in whole story.



Disappointed to learn this
isn’t a swinger's cruise. Plan
to proposition a busboy to try

and make the best of thmg

Lost his wife at the casino. Still can’t
| believe the dealer accepted her as a bet.

on a cruise ship. Bothered by
the lack of realism.

Thinks he could dispose
of a body at sea in a much
more efficient fashion.

Stopped taking his
meds last week.

with the bacteria of 500
strangers per day.

Has been drinking : - Surpnsed the dramamine she got from
since 7:45am. "that weird sailor guy" made her forget
everything that happened last night.

‘ Brushed her teeth
' with a mojito. Just realized it
wasn't dramamine.
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Flintstones Vitamins

e

Were briefly taken off the market
when a tainted batch of Dinos was
found to contain methamphetamines.

The once-competing Jetsons
Vitamins failed because kids
found their taste "too spacey."

Sexy character.
Sexier vitamin.

Vitamins dusted with chalk

to improve digestibility.

Colorful packaging to

appeal to the kids.

Childproof cap to
keep the kids out.

Choline: a nutrient created by
the Bayer corporation specifically
for Flintstones Vitamins.

The main ingredient
in choline? Nicotine.

No child taking
Flintstones Vitamins
knows who this man is.




examples ...



EXAMPLE 1: PHOTO COMIC

o ~)
Aw, I have no money. Aaron,
Ah, tax returni Oh, p  will you buy me things?
sweet blessed money...

Jason, I buy you stuff dll the time.
What do you want from me?!?

I just don't know! But it's
big and round and covered
in lots of pepperoni!

BLOG COMIC : http://alwaysright.comicgenesis.com/d/20070402.html



http://alwaysright.comicgenesis.com/d/20070402.html

EXAMPLE 2: PHOTO COMIC

L'm never gonna get
B laid at this rate...

BLOG COMIC : http://alwaysright.comicgenesis.com/d/20070402.html


http://alwaysright.comicgenesis.com/d/20070402.html
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There are so many establishments - some more reputable than others
— from which to purchase a diamond. Why come to ADCO?

COMIC BASED WEBSITE



http://www.adcodiamond.com/panel2.htm

COMIC BASED stories

TLRN YOLR
IMAGES INTO COMICS
PHOTOSHOP ACTION &

BY JENNY W.

http://mutato-nomine.deviantart.com/art/Comics-Photoshop-action-39643547



Photo
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: ' ' oow*r BE DAFT,
I Q - Ok‘

using
video .A ~° 2
Nk CH%AAC‘\";EQ
HEINES 8\ SHEET: I'M A
HALFLING.
| Y UM, THANK YOU,
- COMMANDER, FOR THOSE. .. ;
| INSPIRATIONAL WORDS. : ;
0

NICE SPEECH.

y : ‘ THE ONLY WAY THE AUDIENCE
‘ | ' WOULD BE MORE UNCOMFORTABLE
IS IF THIS CEREMONY WERE TAKING

l PLACE IN THE VACUUM OF SPACE.

OR
MAYBE TODAY.




The importance of dialogue and image composition

“I ’co}' a bottle of pills But instead of dyin

) .v* n 1 four und the photographs I I rooped all over our bed

of them tor_:nt"ﬂ'

which is a funnier story,

A Softer World is a thrice weekly webcomic by Canadians Joey Comeau
and Emily Horne. It first came online on February 7, 2003. The comic won
the first Web Cartoonists' Choice Award for photographic webcomic in
2008. It often appears in The Guardian.



http://en.wikipedia.org/wiki/Webcomic
http://en.wikipedia.org/wiki/Canadians
http://en.wikipedia.org/wiki/Joey_Comeau
http://en.wikipedia.org/wiki/February_7
http://en.wikipedia.org/wiki/2003
http://en.wikipedia.org/wiki/Web_Cartoonists%27_Choice_Award
http://en.wikipedia.org/w/index.php?title=Photographic_webcomic&action=edit&redlink=1
http://en.wikipedia.org/wiki/The_Guardian

Accueil
£pisode |

cpisode Il
cpisode [l
cpisade |¥
pisode ¥
cpisode ¥l
Generique

Le hlog

Plus

'BaRBARA, NE
PRENDS PAS DE
RISQUE SURTOUT- TU
SAIS QUE TE SAVOIR
BIENTOT DANS MES
BRAS EST LA SEULE
IDEE QUI ME PERMET
DE RESISTER A
L/APPEL DE LA FOLIE
ET DU DESESPOIR!

"LES MOMENTS SONT
RARES OU JARRIVE A
ECHAPPER A SA
PRESENCE. C'EST
D/AUTANT PLUS VRAI
QUE LE DERNIER ACTE
DE SES MEFAITS EST
EN PLACE. IL VA

BIENTOT AGIR- IL EST '

TROP DANGERELUX
POUR QUE JE PUISSE
L/AFFRONTER SEULE
A L/INSTANT T oU
TOMBERONT LES
MAasS@uUES!

A PHOTO NOVEL


http://prisonbrest.free.fr/html/index2.htm

PHOTOSHOP PHOTO COMIC ART
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PHOTOSHOP PHOTO COMIC ART

http://www.melissaclifton.com/tutorial-comicbook.html



http://www.melissaclifton.com/tutorial-comicbook.html

PHOTOSHOP PHOTO COMIC ART


http://www.trap17.com/index.php/photo-comic_t31873.html
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LiZ BEAUTIFUL FACE TAKEN BY ANDY.
SUMMER VACATIONS AT THE LAKE...

PHOTOSHOP PHOTO COMIC ART

http://www.photoshoproadmap.com/Photoshop-blog/2007/09/13/give-your-photos-a-retro-comic-book-effect/



http://www.photoshoproadmap.com/Photoshop-blog/2007/09/13/give-your-photos-a-retro-comic-book-effect

MENTIONED HOW
MUCH I LOVE

Photoshop Comic Art Effects

http://www.macmerc.com/articles/Graphics Tips/209



http://www.macmerc.com/articles/Graphics_Tips/209

Z= PLRRRR..MINI-LEADER... —=

ANOTHER T
DOSE OF |
EVIAN!  /

GROWWWEEELLL. ..
~  MINI-LEADER. |
<= COME FOR YOU. =
o = 2 ‘)L;
= MINI-LEADER. THE ==
TlGERyC%MrMANDS

YES. HE IS
RESPONDING!
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PHOTOSHOP PHOTO COMIC ART /



http://homepage.mac.com/krbishop/comiclife/

... &va TTapaodelyua photo comic

—_——

(IUKIGHIGHHERTES




http://www.photonovela.com/




Many a tale begins in an unspectecular place. Mine begins here: In Dortmund Dorstfeld.

http://www.photonovela.com/



Do you know that? You just live along and some day you wake up and everything changes. From one day to the other. Simple as that.

Itis 9:30 a.m. and
this is your Eldoradio!
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http://www.photonovela.com/



Today was one of these days for me. But change didn't come that ,simple” ...

Where does that breakfast
smell come from?

http://www.photonovela.com/



Alright, whoever you are: what are
you doing in my kitchen?

http://www.photonovela.com/



Good moming

http://www.photonovela.com/



| Who are you? What are you ! R Right now, I am offering you
doing here? What do you CE 3 an omedette. | will explain

want? Why are you here? . } = h . everything else later. So again
What is this all about? oy ‘ | Would you like one or not?

http://www.photonovela.com/



H 10€a:;

H Coca Cola €ival To avayuKTIKO TTOU TTPWTAYWVICTEN OTIC OTIVHEC TNG KABNUEPIVOTNTAG
MOG.

Slogan:

KaBe oTiyun, eival oTiyun yia Coca Cola.

Video:
H AOAA KAl H COCA COLA

H AGAa gixe avTIAN@OEi atré wpa OTI EVag ENPAVIcIUIOG KUPIOG TNV TTAPAKOAOUBOUOE.
[MpoaoTroloupevn 611 dIOPBWVE TO KpayIov, To TTIRERAIWOE dIAKPITIKA.

Maovn €dw Kai Aiyo Kaipd, atropAcice va OOKIPJATE! TNV TUXN TNG.

2.NKWONKe apyd kal otafepd KoITAlovTag TTPOG TO HEPOG Tou. O AyvwaoTog £DEIXVE va TNV
TTPOCEXEL, OIAKPITIKA.

2 NKWaoe 10 PTTOUKAAI TG Coca-Cola 1Tou attoAduBave Kal atroTeAEiwoE To OPooEPO
TTEPIEXOMEVO TOU.

KpatwvTag 10 JTToukdAl TG Coca-Cola o010 X€pI TNG, TTPOXWPENOE TTPOG TO TPATTEC TOU
AyvVWwOoToU Kupiou. Kappwvovtag ToV JE TO YENATO UTTOOXEOEIG YOAQLOTTPACIVO BAEUMA
NG, APNOE TO ADEI0 PTTOUKAAI OTO TPATTECI TOU, KAl TTPOXWPENOE TTPOG TNV TOUAAETQ.

O ayvwoTog e0Tiaoe TO BAEUUA TOU OTO AOEIO PUTTOUKAAI, TTOU €iXe TPAPBALEI
OAOKANPWTIKA TNV TTPOCOXI) TOU.

Eixe peivel dpaye kaBohou Coca-Cola ) Tnv A1TIE OAN N AOGAQ;



H 10€a:;

H Coca Cola €ival To avayuKTIKO TTOU TTPWTAYWVICTEN OTIC OTIVHEC TNG KABNUEPIVOTNTAG
MOG.

Slogan:

KaBe oTiyun, eival oTiyun yia Coca Cola.

Video:
H AOAA KAl H COCA COLA

e H AdAa €ixe avTiAngBei atrd wpa OTI VA EUPAVIOINOG KUPIOGS TNV TTAPAKOAOUBOUOCE.
[MpoaoTroloupevn 611 dIOPBWVE TO KpayIov, To TTIRERAIWOE dIAKPITIKA.

e Movn €dw Kai Aiyo Kaipo, atro@Aaacice va dOKIPJATEl TNV TUXN TNG.

e 2NKWONKe apyd ka1 oTabepd KOITAOVTAG TTPOG TO HEPOG Tou. O AyvwaoTog £0EIXVE Va
TNV TTPOCEXEI, OIAKPITIKA.

e 2NKwaoe 10 PTTOUKAAI TNG Coca-Cola 1Tou atroAdupave Kal atroTeAEiwae T0 dpooeEPO
TTEPIEXOMEVO TOU.

e KpatwvTag 1o uTToukdAl TG Coca-Cola a1o XEpl TNG, TTPOXWPENOE TTPOG TO TPATTEC TOU
AyvVWwOoToU Kupiou. Kappwvovtag ToV JE TO YENATO UTTOOXEOEIG YOAQLOTTPACIVO BAEUMA
NG, APNOE TO ADEI0 PTTOUKAAI OTO TPATTECI TOU, KAl TTPOXWPENOE TTPOG TNV TOUAAETQ.

e O ayvwoTog £0Tiooe TO BAEUPA TOU OTO ADEIO UTTOUKAAIL, TTOU €iXE TPARNEEI
OAOKANPWTIKA TNV TTPOCOXI) TOU.

Eixe peivel dpaye kaBohou Coca-Cola ) Tnv A1TIE OAN N AOGAQ;



H AOAA KAIH COCA-COLA

H Acha eiye avriAngOei amd wpa o1 Evag
gEMavigigog KUpiog TNV TTapakoAouBolgote.
MpooTroloUpevn 611 S16PBWVE TO KPAYIOV
To emRefaiwoe dlakpITIKG.

Mévn edw kai Aiyo kaipé, atropdoioe va
doKIuaoel TV TUXN TNC.

ZnNKWwonke apya Kal otabepd Koitafovrag
Tpog 10 MEpog Tou. O ayvwaTtog EGeIXVE
va TNV TPOCEYEl, DIAKPITIKG.

ZRkwoe To gmoukahl tng Coca-Cola mou
amoAdupave kKal atroTeAciwoe To dpooepd
TEPIEYOMEVO TOU.

Xwpic v’ apioel 1o yroukdh tng Coca-
Cola a1o 10 XEPI TNG TTRPOXWPNOE TTPOC TO
TPaTEdl TOU AYVWOTOU Kupiou.
Kapgpwvovrag Tov JE TO YENATO
utrooyéoelg yahalompaoivo BAEUNA TN,
agpnoe 10 @de10 TTOUKAA oTO TPpATrEdl Tou
Kal TTPOYWPNOE TTPOG TNV TOUTAETA.

O ayvwoTog eaTiage To BAEYUA Tou OTO
adelo YTTOUKAAI, TTou paivéTav va EXEl
TpaPnéel oAokKANpWTIKG TNV TTRPOCOYI TOU.
Eiye peivel apaye kaBohou Coca-Cola i
v fme 6An n AdAa;




Titte H AOAA KAl H COCA-COLA:

Page 1:

Scene No.1 Shot No 1. Time: 00:00 — 00:03. Scene No.1 Shot No 2. Time: 00:03 — 00:07.

1. Dialogue:  Agv uttdpxel dIGAOYOG. 1. Dialogue:

2. Camera:  H kauepa apxiké@ TTapouaiddel To EPOG JE Eva JakpIvo TTAGVO, Kal oTn 2. Camera:
OUVEXEIQ ETTIKEVTPWVEI O PIA TTAPEX 3 YUVAIKWV.

3. Sound: Axouyetal évag éviovog 66puBog TTOAWY oulnTAOEWY, TIG OTTOIEG
OpwWG Bev PTTOPET 0 OKPOOTAG Va Eexwpioel. O TOVOG Twv fXwV gival
XapoUpevog / TTOAUAOKOAOG. 3. Sound:

4, Setting: Eutropikod kévrpo. BpiokduooTe o' éva euTropiko KévTpo. Mipw atrd éva
TPaTTEQ KABOVTAI 3 OUOPPEG KOTTEAEG, Mia EavOid Kal SUO PAUPOUAAAEG.
H SavBid £xel évtova KOKKIVa XEINIa kal TIpdoiva pdma. Or KOTTEAEG 4. Setting:
@aivovTal XapOUMEVEG Kal oudnTouv PETOEU TOUG XWPIG V' OKOUYETaI TI
AEVE.

- Nopidw 6T kdaTTolog pag TapakoAouBei. Na va 1o emmRefaiow!
Mup ! "Huouv oiyoupn

H kapepa €xel eomidoel otnv EavBid n oTToia pe TTpOaXNUA TNV
816pBwaon Tou KpayIdv TNG TTapakoAouBEi TTiow TNG évav GvOpa TTou
@aiveTal va unv agrivel Tig KOTTEAEG aTtod Ta pdma Tou. O avdpag
PAiVETAI OTO KOBPEPTAKI VA TIG KOITACEL.

>uvexiCel va akouyeTal 0 B6puB0g Twv TTOAWY CUlNTHCEWY, OUWG
€ival TTOAU adUvaTog ETTPETTOVTAG OTOV BeaTr| V' akoUel JE AveaT ToV
didhoyo. .

Eptropikd kévTpo.



EpyaAcgia yia TNV OTITIKOTTOINON TWV MNVUMATWY

1. Emelepyaoia pwtoypa@lwy, oXedlaouo YPAPLKWY,
banners, animation

https://www.youtube.com/watch?v=vvsrWV4glvY

https://www.canva.com/

https://www.youtube.com/watch?v=YJ5mdUH8UgY

https://www.youtube.com/watch?v=T37Ux26XGy8

https://www.bannersnack.com/

https://www.youtube.com/watch?v=0wiuO1kluoU

2. Ens§spyaoiu video

3. Anulovpyia Alotwv

xo https://www.xo.gr/
https://www.vrisko.gr/

https://animoto.com/

https://www.youtube.com/watch?v=biQYsLLvggA




