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BEV Ayopa

TtV EN\A6a to pepiSlo Twv aplywes NAEKTPLKWY autokvATwy (BEV) to 2024 eival avénuévo o€ oxéon Pe auto tou 2023.
H ouykekplpgvn avgnon pag deiyvel pla av§avopevn Taon Tou KOOPoU TIpog TNV nAektpokivnon.

H EAA&Sa otnv katnyopia BEV uotepel og ox€on e TOV EUpwTAiKO PECO 6po (6,35% Vs 15.4% to 2024), al\a Selyvel avoSikr Ttopeia avd €Toc.
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%% Avahoyia (EThoa)

== BEV {Battery Electric) -~ PHEV {Plug-in Hybrid)
== HEV {Hybrid] = ICE
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2023 2024
@& BEV (Battery Electric)  4,74% @ BEV (Battery Electric)  6,35%
¢ PHEV (Plug-in Hybrd) 6,57% PHEV (Plug-in Hybrid)  6,02%
* HEV {Hybrid) 30,5% ' HEV {Hybrid) 42,22%

®ICE 58,19% ® ICE 45,4%



MACRO tteptBaiiov

Kivntpa ayopdg;
«Kwoupat HAektpka I11»

« Embotnon ywa tnv ayopd f xpovouicbwaon nAeKTplkou
QUTOKWVATOU He 3.000€ yia ATMN® £wg 50.000€

« EmPBpdfevon amdéoupong autokwhtou pe 1500€ kat
eTLSOTNON ayopdg eutvou dpoptiotr) 400€.

« EmumAeov 500€ ywa tnv ayopd QuTOKLWATOU  Kal
[ILKPOOUTOKLVITOU OE VEOUG £WG 29 ETWV.

E€aipéoelg dopwv yla BEV (eyypadn, tehwv Kukhodopiag)
kat GopoeAadUVOELG.

YTIOS0EG;:

>tnv EN\GSa uttapyouv ~6.619 dnuoota onueia poptiong ot
2.825 tomobeoiec.

K&Be €tog Onuoupyovvtal vea onuela ¢optiong Kat
TIApAANAQ UTIAPXEL AVAVEWON TwV TIAALWY POPTLOTWY ME
VEOUG Kal TayxUTEPOUG,.
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H NIO 15p08nke Tov NopBpio Tov 2014 otnv Kiva. O 'Opthog MOTOAYNAMIKH éxet avaBel TNV atoKAELGTIKNA
AvtAsi épmvevon amoé tTnv ayyAkn @péaon «A NEW DAY» (Mo véa pépa). ekmpogwmnen e e gty EAA@Sa omé To 2025, vy oe Kimpo
Kol BouAyopia amd tig apxég tou 2026.

To epmopiko6 onpa (logo) tng NIO evoapkwvel Tnv emidiwén va

Stapoppwoovpe pali éva BLWoLHo Kot AduTtpOTEPO HEAAOV. H apxwkn yképua nepidappaver
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NIO INC.
BRAND HOUSE

~

MISSION

BLUE SKY COMING

Shaping a Sustainable and Brighter Future Together

To Build a User Enterprise Where Innovative Technology
Meets Experience Excellence

ENMABLERS

Put Users' Experiences Continuous System Driven By
Interests First Beyond Innovation Efficiency Design
Expectations
ALUES
Honesty Care Vision Action
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H NIO €otidleL otnv TEXVOAOYLKN Kalvotopia, mtpoodeEpovtag eumeLlpieg movu
EemepvoUlV TLG TPOOSOKIEG TWV XPNOTWV HEOW TWV MPOIOVIWYV, TNG KotvotTntag
KOl TWV UTtNPECLWYV TNG.

Mpoidvta

Texvohoyikn
Kawotopia







NIOEL6

LIFE IS ON




Product Positioning

‘Eva €guTtvo, all-around nAektpiko SUV, Tou Sivel xwpo o€ doa £xouv
onpaocia — otnv aveon, TN {eotacld Twv OXE0EWV Kal Tt Xapd tou va
peyalwvoupe padl.

Target Group

Z0yXpovn Kal JOVTIEPVA OLKOYEVELA.

Product Strategy

To EL6 €lval To amoAuTo olkoyeveLaKO SUV - EUEALKTO, LKAVO Kal EEUTIVO.
>Xe6LaopEVO yLa T oUyXPOoVN OLKOYEVELAKI) {wh, TIPOohEPEL AveDn,
ETILSO0ELG KAl KAWOTOMA TeEXVOAoyia Tiou amhoTiotel kaBe Stadpoun,
amo TNV KAaBNUEPWOTNTA EWC TLG ATIOSPACELG TOU ZaBBatokupLakou.

>TOX0G Tou, elval va KaAUPEL OAEG TLG avaykeg plag ouyxpovng
OLKOVYEVELAG, E0TLALOVTAG 0T SnNULoOUPYLa KOWWVY avapvroewv.

Communication Strategy

Avadelkviel Tnv TIoAudLdotatn tkavotnta tou EL6 - amd tov oxedlaouo,
TNV 08nyLKN eutelpia, TV Texvoloyla, Toug XWPOoUG, EXPL TNV aodAAeLa.
‘Epdaocn Slvetal oTLg OTLYHEG KAl EPTIELPLEG TNG OLKOYEVELQG Peow Tou EL6.

NIOEL6




Moodboard




About the ELG

Car Usage Scenario

Family Weekends & Escapes Every Day Family Life Driving Enjoyment & Smart Features
Weekend trips with the family — whether it's noture From school runs to grocery shapping, A smooth, enjoyable drive, with intuitive

wialks, pork visits, or countryside retreats commuting 1o ofter-work pick-ups technology that adapts to your needs.
Spacious and comfortable, designed for family A car built for daily life, offering effortless driving From easy parking to panoramic views, driving

moments, wherever the rood takes you and practicality without compromise has never been simpler or more enjoyable



NIOE TS

GNITE THE SENSES




Product Positioning

‘Eva eKAETTTUOPEVO, SUVAULKO, premium sedan Tou
oUVSUALEL KaLVoTOoMia PEoA ATIo vav apHOVLIKO oxeSLaco.

Target Group

P\0S0&oL, TIPoodeVTIKOL ETtayyeAPATiEG TTOL avadntolv
SUVAUILKEG ETILEOOELG, £EUTIVN TeXVOAOyia KAl APPOVIKO
oxedLaopo.

Product Strategy

To ET5 Slakpivetal yla Tnv pooSEUTIKA Kal OTop
TIPOOWTIKATNTA TOU.

Premium nAekTpLkd sedan, cuvduAdeL KawoTopa
TeEXVOAOyla, TIOAUTEAELD KL LPNAEG ETILOOOELG O CUVOUATHO
pE advanced odnyLknA gpTelpla.

Communication Strategy

H otpatnykn pooeyyilel Neoug EmtayyeApatieg ou
avalntouv tov evBouaolaopo otnv 08fynon Kat tnv
Kalvotopia oTig KaBnuePLVEG UETAKLVATELG.

EvioyvetL tn Suvaptkn elkova tou ET5 pe epdaon oto
aloBnpa eevBeplac.

AvtavdakAaon Tou oUYYPOVOU AOTIKOU TPOTIoU (WG,

NIOCTS




Moodboard




About the ETS

Car Usage Scenario

Urban Exploration

The ETS users enjoy moments of connection and

relaxation in the city, whether it's brunch with friends,

exploring trendy shops, or soaking in nature’s energy
ot the park. They value intelligent time—seamlessly
blending relaxation with the pulse of urban life,
staying engoged while recharging in style

Driving Experience

The ETS users seek a personal driving experience with
the thrill of speed and performance, unleashing
passion on highways and winding mountain routes,
where the vehicle's dynamism and power come to
life.

Socializing

They use free time to recharge and expand their
horizans. They enjoy high-end experiences, such as
exclusive art events and fine dining. Passionate
about innovation, they also engage in fitness
challenges ond attend dynomic events that align
with their progressive mindset, always striving to
elevate their life.



TOURING

NIOET5S

JOURMEY AHEAD




Product Positioning
‘Eva kopudalio, koo kat EuTvo NAeKTPLKO touring yla
oLyxpovoug, Suvaulkoug 08nyoug TTou KWVOUVTAL PJE OTOXO Kat
autoTemo(Bnon.

Target Group
Avvapikol eTayyeApaTieg TTou ETLOLWKOUV TNV LooppoTIia heca
aTto VEEG EPTIELPIEG KAL TIEPLTIETELEG,.

Product Strategy
To ET5T elval éva Koppo Kat TIpakTiko NAEKTPLKO touring, Tiou
ouvduadlel peydhoug xwpoug, SuvapLkn arnodoaon, TiponypevVn
TeEXVoAoylia, kat kopudaia odnyikr| epmelpla.

Communication Strategy

Eotiddel otov Suvapiko XELPLOPO, TOUG XWPOUGE, KAl TNV
T(PAKTLIKOTNTA €vog SUV.

AvadelkvUel tnv Aetttopepr) oxedlaon tou.

To ET5T kaAUTTTEL KABE avAykn, TOOO TNG KabnuepwoTnTag 000 Kat
Twv amodpdoswyv Tou ZaBBatoklplakou.

TOURINWG

NIOECTH




Moodboard




About the ETET

Car Usage Scenario

Daily Travel

The vehicle is both functional, and effortless, with
intelligent efficiency—designed ta seamlessly fit the
dynamic urban lifestyle, handling everything from daily
commutes to shopping, or school runs with ease

Weekend Escape

On weekends, it becomes the perfect companion for
adventures—exploring the countryside alone, or with

the family and pets, reconnecting with noture. Spocious,

comfortable, ond custormizable, it lets the whole fomily
enjoy the journey in freedom and ease.

Qutdoor Leisure

Stylish, sporty, and ready for every season.

Cycling, skiing, water sports—each pursuit adds o new
layer to an active lifestyle. With versatile features and
thoughtful design, the ETS Touring brings functionality
ond freedom together for life on the move






freedom to glow

“freedom to glow” s the spirit that underpi
our brand. as seen on our logo, “freedom”
represents freedom of movement, and

“glow” represents the notion of shining
bright and embracing your inner radiance. a
in all, freedom to glow is the essence that.we
stand for and the mindset we share with oul
users. f




Product Positioning

MpodkeLtal yLa €va oTuNdTo, £EUTIVO Kal povtepvo compact EV yla aotikr
XpHon, oxedlacpevo yla véoug kat tech-savvy o&nyoug tou avalntouv
eveEla, TpaktikdTnTa KaL ocuyypovo design.

Target Group

AmteuBuvetal og OTUAATO KAl JOVTEPVO VEAVLKO KOO, Ttou avaldnta tnv
AApdn Kal TNV TIPAKTKOTNTA 0€ CUVSUACHO E TNV TIPONYHEVN
TeEXVoAoyla otnv aoTikr) Tou petakivnon.

Product Strategy

"Eva TEXVOAOYLKA TIPONYMEVO NAEKTPLKO compact dxnua TToAng, Ttou
emavadlatuttwvel To design.

To firefly SnuioupynBnke yLa va KahO et TLG KABNUEPIVEG-AOTLKEG
METAKLVNOELG, TipoodEpoVTag KalvoTopia, armodotikotnta, Kat
TIPAKTLKOTNTA P povadikn oxedlaon.

Communication Strategy
H emkowwviakn otpatnytkn tou firefly otoyxevel otn dnuioupyia
pLag ppeokiag, fashion ewovag yupw amod tnv nAektpokivnon.
ETILKEVTPWVETAL OTN VEAVLKI EVEPYELA KAL TOV £EUTIVO TPOTIO (WG,




firefl

Small, Smart, |
Electric Vehicl




cha

Nnging

firefly brings o new dimension of This is mevement designed for the
movement to the lves of users. Wl you live

Versatile and intelligent, firefly .

cennects with real life, and with the :.—T:ﬂ
hearts of our users. T



